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Abstract

This research aims to provide an analytical study on sports tourism based on approaches and trends.
This is applied research conducted using a scient metric approach. The statistical population consists of
663 records, with no specific sampling method employed, and all records were examined. Data were
extracted from the advanced search section of the Web of Science citation database. Scient metric
software such as VOSviewer, UCINET, BibExcel, and Excel were used for data analysis and map
visualization. The findings revealed a total of 663 information records related to sports tourism indexed
in the Web of Science citation database. Among the authors, T. Hinch ranked first with 13 publications
and an h-index of 5. The United States ranked first among countries with 132 information records, and
the year 2024 ranked first among years with 62 information records. Furthermore, Taylor & Francis is
the leading publisher in this field, with 144 scientific records. The keyword "sports tourism," with a
frequency of 227, is the most frequently used keyword. The pair "Hospitality, Leisure, Sport & Tourism
- Management" has the highest co-occurrence with a frequency of 84. A total of 10 clusters were formed,
with clusters 9 and 10 each containing 1 keyword.
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Introduction

Sport tourism is a significant sector within
the tourism industry that combines travel
and sporting activities. This form of tourism
has substantial economic, social, and
cultural impacts, as it can increase
employment, improve infrastructure, and
boost local incomes. Sport tourism includes
travel for participating in sports events,
watching competitions, or visiting sports-
related attractions.

Studies in sport tourism use bibliometric
methods to analyze the scientific trends in
the field by examining published data from
academic databases. They identify thematic
patterns, frequent keywords, and research
clusters. Findings indicate that different
countries contribute variably to the
knowledge production in this domain, with
common keywords including satisfaction,
loyalty, and tourist motivation.

Domestic and international research
demonstrates that since 2016, the field has
seen significant quantitative and qualitative
growth, particularly in  marketing,
consumer behavior, and technology’s
influence on tourist experiences. Research
also reveals an increasing focus on small-
scale and cultural events rather than large-
scale sports competitions. However,
comprehensive visual analysis of sport
tourism has been limited, prompting this
study to provide a clearer scientific
structure of the field.

Research methods

This research is applied in nature and has
been conducted using bibliometric study
methods. The research population includes
all indexed records related to sport tourism
in the Web of Science database, which were
retrieved from the database on 16/12/1403.

The total number of scientific publications
in this field amounts to 662 records. Data
retrieval was performed through the
advanced search section of Web of Science,
and the records were obtained in two
formats: txt and plaintxt.

The search query used was: TS= “sport
tourism” OR TI= “sport tourism” OR AB=
“sport tourism” OR KP= “sport tourism”

Additionally, visualization was carried out
using the software tools VOSviewer,
UCINET, and BibExcel.

Results

Among the 663 retrieved records, Hinch T
ranks first with 13 publications. Following
closely, Fairley S with 12 publications
ranks second, and Higham J with 11
publications ranks third. These authors have
the highest number of scientific
contributions related to sport tourism in the
Web of Science database.

Among these records, the USA leads with
132 publications, followed by People's
Republic of China with 57 records, and
Australia with 54 records. These countries
have the highest scientific production in the
field of sport tourism within the Web of
Science.
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The highest number of publications
occurred in 2024, with 62 records, while the
lowest was in 2023, with 34 records .

Regarding publication formats, Articles
were the most common, accounting for 508
records, followed by Proceedings Papers
with 101 records, ranking first and second
respectively.

The findings indicate that the State
University System of Florida holds the top
position with 26 records, followed by the
University of Florida and the University of
Queensland, which rank second and third,
respectively .Additionally, 452 records

belong to the Social Sciences Other Topics
category, while 156 records are related to
Business Economics .The results show that

the most frequently occurring keyword is
sport tourism, appearing 227 times. The
second and third most frequent keywords
are tourism (61 occurrences) and sport (32
the

occurrences) Moreover, keyword

pairing Management - Hospitality, Leisure,
Sport & Tourism appears 84 times, ranking
first. This indicates a strong
interdisciplinary connection between these
fields, highlighting the frequent integration
of sport tourism with management-related
research. These findings suggest that deeper
analytical studies could merge sport tourism
with management, helping governments
and organizations make more informed
decisions and strategic plans.

The overall cluster map illustrates the
scientific keyword network associated with
sport tourism and its relationship with other
clusters. The analysis identified 10 clusters,

with sport tourism being the central and
most significant keyword.

Sport tourism, marked in red, has the
highest occurrence rate. Surrounding
colors—yellow, green, and blue—signify
high frequency as well, while keywords
closer to the map’s edges are less
significant. Keywords positioned at the
periphery have lower frequency and weaker
connections to the core keywords.

Discussion and conclusion

Sport tourism is an emerging sector
combining sports activities with leisure
travel. It not only attracts tourists but also
enhances sports culture, exchanges
experiences, and fosters international
interactions. In recent decades, bibliometric
studies have analyzed research trends,
strengths, and weaknesses in this field.

Studies show that Hinch T leads with 13
academic records, while Taylor & Francis
is the top publisher with 144 papers. The
United States has the highest scientific
output, and research articles are the most
prevalent publication type.

Additionally, scholarly analysis highlights
the Hospitality, Leisure, Sport & Tourism -
Management cluster, appearing 84 times,
indicating a strong interconnection between
these fields. To advance sport tourism,
interdisciplinary research and global
collaborations are essential.
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